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Q4 2019 PERFORMANCE METRICS




DECEMBER 2019 BOOKING PERFORMANCE ‘

e Group Bookings December Group Bookings
— 77.2% - Month « Top 10 Properties - 139% +
— 81.7% - December YTD e ANS-DMS-DUL-FLA-FWA-LBV-MEM-INC-SCH-YBA
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Bottom 10 Properties - 35% -
— 89.5% - Month o AES-AHG-ANN-MIN-MNH-NYM-OCY-PWE-SND-STA
— 92.4% - December YTD

Top 10 Properties - YTD 105% +
« Catering e BVH-FLA-INC-MEM-NCY-OCY-PHA-PHI-PHL-PRI

— 66.2% - Month
— 90.2% - December YTD

Bottom 10 Properties - YTD 58% -
o AES-AHG-ALH-BBH-CBI-CCI-CMH-DES-MIN-NOL

e Overall
— 78.3% - Month
— 87.5% - December YTD




JANUARY 2020 PRODUCTIVITY

Room Nights 80,897 68,181 84.3% 73,448 90.1%
ADR $ 165.12 | $ 167.48 101.4%| $ 152.86 94.7%
Revenue $ 13,546,177 | $ 11,495,159 84.9%| $ 11,227,133 85.3%
Room Nights 70,722 65,619 92.8% 68,182 100.8%
ADR $ 151.96 | $ 150.81 99.2%| $ 151.08 99.7%
Revenue $ 10,686,294 | $ 9,895,866 92.6%| $ 10,300,881 100.4%
Room Nights 151,619 133,800 88.2% 141,630 94.9%
ADR (¢ 159.82 [ $ 159.87 100.0%[ $ 152.00 97.1%
Revenue $ 24232471 | $ 21,391,025 [ 88.3%| $ 21,528,014 91.9%

Room Nights 80,897 68,181 84.3% 73,448 90.1%
ADR S 165.12 | $ 167.48 101.4%| S 152.86 94.7%

Revenue 13,546,177 | S 11,495,159 84.9% 11,227,133 85.3%
Room Nights 70,722 65,619 92.8% 68,182 100.8%
ADR S 151.96 | $ 150.81 99.2%| S 151.08 99.7%
Revenue S 10,686,294 | S 9,895,866 92.6%| S 10,300,881 100.4%
Room Nights 151,619 133,800 88.2% 141,630 94.9%
ADR 'S 159.82 rS 159.87 100.0%| S 152.00 97.1%
Revenue S 24,232,471 | S 21,391,025 f 88.3%| $ 21,528,014 91.9%

7,313,734 6,990,263 95.6% 7,518,439 106.6%
s 4 4 s 7 7 s 7 7




JANUARY 2020 BOOKING PERFORMANCE ‘

« Group Bookings January Group Bookings

— 84.7% - Month « Top 10 Properties - 134% +
o BSS-BVH-FLA-LBV-NBH-VES-WCH-WCR-YBA-YVI

e |IBT
— 92.4% - Month

» Bottom 10 Properties - 37% -
. Catering « BHG-CCI-DUL-MEM-MIN-MNH-NRI-OCY-PRI-WCY

— 95.5% - Month

e Overall
— 84.1% - Month




GROUP PACE DETAILS FOR THE CURRENT YEAR — JANUARY 31, 2020

Group Pace Details for the Current Year - as of January 31, 2020
Definite Revenues Only (x1000) - Change from Same Time Last Year
65 Remington Managed Properties Included

Name Q1 Q2 Q3 Q4 Total MoM Change
LaDonna Gerhart (Marriott + CMH)
Paula Zeller (FS Marriott)
Tara Jordan (SS Marriott)
Loretta Macke (Starwood+Hyatt)
Shawn Anderson (FS Hilton+HGI)
Kristi Pearce (SS Hilton)
Nickole Valdov (Embassy)
Jay Hubbs (Indep/Luxury)

Total Portfolio

Definite Rev. On Books % Change YoY

December 31, 2020 Report




GROUP PACE DETAILS FOR THE YEAR 2021 — as of JANUARY 31, 2020

Group Pace Details for the Year 2021 - as of January 31, 2020

Definite Revenues (x1000) - Change from Same Time Last Year

65 Remington Managed Properties Included

Name Q1 Q2 Q3 Q4 Total MoMChang
LaDonna Gerhart (Marriott + CMH) 0
Paula Zeller (FS Marriott) 0
Tara Jordan (SS Marriott) 0
Loretta Macke (Starwood+Hyatt) 0
Shawn Anderson (FS Hilton+HGI) 0
Kristi Pearce (SS Hilton) 0
Nickole Valdov (Embassy) 0
Jay Hubbs (Indep/Luxury) 0
Total Portfolio 0
Definite Rev. On Books % Change YoY 0

December 31, 2020 Report 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%




Group Pace Details for the Year 2022 - as of January 31, 2020

Definite Revenues (x1000) - Change from Same Time Last Year

65 Remington Managed Properties Included

Name Q1 Q2 Q3 Q4 Total MoMChang
LaDonna Gerhart (Marriott + CMH) 0
Paula Zeller (FS Marriott) 0
Tara Jordan (SS Marriott) 0
Loretta Macke (Starwood+Hyatt) 0
Shawn Anderson (FS Hilton+HGI) 0
Kristi Pearce (SS Hilton) 0
Nickole Valdov (Embassy) 0
Jay Hubbs (Indep/Luxury) 0
Total Portfolio 0
Definite Rev. On Books % Change YoY 0

December 31, 2020 Report 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

GROUP PACE DETAILS FOR THE YEAR 2022 — as of JANUARY 31, 2020
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CROSSOVER




Where passionate people

Thwive CROSSOVER

BUSOVER CHALLENGE
CosTa MEsa HiLTon ORANGE COUNTY
- i A

CROSSOVER CHALLENGE
VIRGINIA BEACH HiLToN GARDEN INN Town CT#
Al Iy October

May Naermiser
e September A% 1% pecember

Virginia Beach HGI Boston Courtyard Photo Caption La Posada Santa Fe Enﬁgggg?'gm?es




CROSSOVER WINNERS

15T PLACE

2" PLACE

34 PLACE

[

Atlanta
Indigo

135.0%

$500
Team Event

Lake Buena
Vista

120.7%

$250
Team Event

Chicago
Silversmith

112.6%

$250
Team Event




2019 CROSSOVER RESULTS

ies with Lowest % to Target

; ==
OB crossover Tracking Remre T Ree 3T

ATI 400,045 £250.765 135.0% DES
Lev $807,630.5 £743,549 1207 % -
css $1.012.110 £500,000 1126%
WY
oY S476,271.65 £436,921 109.0%
INC §5.222,106.16 £4003.027 106.5 % AES
SLP §1,712,761.86 §1,630.222 1051 % SCH
Loretts Macke MOL $1,325,642 £1,252.423 1040 % HCY

BUC £749,189.25 714,290 104.9 %

CLK 51,270,078.75 £1,224.124 1045 %
Shawn Anderson

TR 35840492 £5,623,750 103.9%

Total $137.544 38647 $142 320.773

Jay Hubbs

@ Through July @aug. @ Sept. @0 @ Nov. B Dec Code oTE OTE Previous OTE MoM OTE MoM
Month  Chg($) Chg (%)

TED

DES 5451024 62,040 {311.858) -2.5%

Paula Zeller

BHA §722 300 731,505 (59,205) -13%
MOL £1.325642 51339278 ($13.574) -1.0%
PWE 52911,654 52937426 (325772 -08%

Tara Jordan

AsH £2.020.464 £2,036.205 ($15.741) -0.8%

DUR  $1587374 $1,596 276 ($8902)  -06%
Nickole Valdov
el e AR $2.313148 $2327.343 19,195) D4%

BEH 6062460 56,085,521 5 04%
-

Kristi Pearce £3.803.155 (313.105) 3%

_ G::-. : p_L EE -EI:'I:E:I

5LM $3.771.023 53773706 (57.583) -0.2%

0% Bl 100% : | $137.544386  $136,572.160 $971.226
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MARCH MADNESS CONTEST

QUALIFICATION
February 17, 2020 — March 31, 2020
Top 3 properties that make up ground for 2020 PACE for the month of March

RESULTS

Results will be tracked and distributed electronically. More details to come

PRIZE

15t Place — x2 Credit for bookings that fall within need periods (February 17, 2020 — March 31, 2020)
2"d Place — x1.5 Credit for bookings that fall within need periods (February 17, 2020 — March 31, 2020)
3" Place — x1.25 Credit for bookings that fall within need periods (February 17, 2020 — March 31, 2020)

15




Q4 2019 LEAD CONVERSION




Q4 2019 LEAD FINDER

Lead Finder Analysis - Summary

Proaperty DVP Sales Owner | Type Erand System Year Period
Al Al Al Al Al 2019 24

N ™
# af Leads Def Coanv % (REV)

]5,166 L 89% ) Kristi Pearce

Jay Hubbs

Definite Conversion % (REV) by DVP |

L
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Tara Jordan

15,166 100.0% 16TEK 1000% | $174.796K | 100.0%

Room Might Details by Status

1.7M || 53.5%

' Ty ™ FPaula Zeller
Revenue Cane. % (REV)

Shawn Anderson

Detinite DM L5.4%)

Loretta Macke

| $1748M || 02% |

Quadrant Analysis by Praperty - Definite Conversion % (REV) vs RPI Chg %

Tent ! Fros
D.5M (29.7%)

Twrned Down 1.1 |64.8%]

Revenue Details by Status
Definite $15.6M (8.5%)
h.l++i-i+i-i+l--i+'l.+l++l++i-i+l-i.l++l++l++ii'+ii++i++l+

- Turned Down
lent { Pros £934M 153 5%

16550 (37 5%




Q4 2019 LEAD FINDER TRENDS

Lead Finder Analysis - Trends

DVP Sales Owner | Type

Number of New Leads by Periad
218K

0.2
. 188K
1771 17.1K 167K
161K b.ae
I I I I I-ﬂr:

Turn Down Revenue and Turn Dewn Revenue % by Period

E25.4M

. Arm LA He :'"...'. wnn Do
117234 VR

£150.8M

El441M

21 2008M

EVIAM

@ Cancelies

Year

2019

£20.1M

20.2M

i
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CONVERSION PERCENTAGE

Properiies with Highest Definite Revenue

PHL

Sources with Highest Definite Revenue

Direct InquiryFaxP-_.

nguiry
Lowent

Repeat Business
Salicitation
Email

Third Party

m.com_Event

Brandicom

Wazlk In

Cowent
nguiry
Direct Inguiry/FamP_.

mail

Electronic Intermedi..

m.com_Event

(Elanki

Canvention Bureau

Brandicom

Convention Visitors .

Sources with hest n Dewn Reve

Funciion Space Hat &vai.
TD - Ungualified Lead
Sleeping Rooms Unawvail...
Changed City/Location

CL - Alternative Destinaticn
TD-Unahble To Cenfirm 0.
Property Physical Attribu_.
Chose Another Location ..
TD-Duplicate

Mo Customer Response

Gavernment Discriminat..
Cancelled/Postponed
Cantraciual

TD - Ungualified Lead

CL -Numhers Did Mot M.
CL-Date Change/Postpa..
Entry Error

Cancelled Mesting Plans
TD-Operator Error Eniry

CL -Coniract Terms




Q4 2019 CVENT PERFORMANMCE




CVENT Q4 2019 - YOY 2018/2019

cvent

e

Oct-2019-Dec-2019 4,227
Oct-2018-Dec-2018 3,979
% Change YOY 6.2%

1 Diamond 16 707

2 Diamond 33 3,197

3 Diamond 2 218

Basic 6 105

Total 57 4,227

PP HH

Custom Venues Performance Report(CSN,EMI,SRFP,WhiteLabel)

=

850,540
681,037
24.9%

44
97
109
18
74

3,835
3,571
7.4%

354

304

254

204

154

104

__E oy
-

[H“

$322,860,547 1,428

$286,037,532 1,341 194

12.9% 6.5% 16.5%
Property Share
33
16
6
2
1 Diarmond  2Diamaond 3 Diamond Basic

L

61
11.5%

B 1 Diamaond

221
-5.0%

15,837
19,258
-17.8%

RFP Share

$4,667,456
$5,837,510
-20.0%

.

H 2 Diamond WM 3 Diamond WM Basic

23
-26.1%

3549
4986
-28.8%

1 Diamond

2 Diamond

3 Diamond
Basic

Total

Ty

$954,619
$3,538,862
-73.0%

31
163

210

2=z

Unique Room Unique RFP | Unique Planner | Average Total | Average Peak Awarded Total [Awarded Total Multi Multi Awarded | Multi Awarded | Conversion
Time Range Total RFPs Unique RFPs Awarded RFPs
Nights Value Orgs Room nghts Room nghts Room Nights Value Awarded RFPs | Total Room Nights | Total Values Rate

9.3%
10.8%
-14.6%

12

17




Q4 2019 PERFORMANCE

% of Turned Down RFPs 37.8% % of Turned Down RFPs where Planner Dates were flexible 31.8%

Booking Window - Time Range

TPP Vs. Incremental Planner Share

Mare than 12 11%

9-12 Months 13 %

I CSM Planner Clients
B EventiSurvey Clisnts g 69 Months
Free CSM Users EEE 4-6 Months 17 %
I Others "
Bl SMMEnterprise Clients % 3-4 Months
TPP S
B TFF Clients 2-5 Months 1a%
1-2 Manths
0-1 Manth 10 %
Response Rate 96.0% Avg. Response Time 19 Hours 45 Minutes

Bid Rate 58.2%




CVENT PRODUCTIVITY HIGHLIGHTS

KEY HIGHLIGHTS INCLUDE:

(+25%) increase in Room Nights Sourced: 850,540
(+7.4%) increase in RFPs Sourced: 3,835

(+13%) increase in Total Group Value Sourced: $322.8M
210 RFPs awarded in Q4 2020

Response Time Average of 19 Hours and 45 Minutes w/ Bid Rate of 58%

PROPERTY HIGHLIGHTS: Q4 20119

o Largest Growth in RFP Volume: Historic Inns of Annapolis @ 27 RFPs received (+108%)

o Largest Growth in total room nights: Le Pavillon Hotel @ 138,787 Room Nights Received (+1156%)
» Largest Growth in Converted RFPs: Melrose Georgetown @ 8 RFPs converted (+300%)

» Largest Conversion Ratio: Sheraton Bucks County @ 44.4% in Q4 2019

23




Q4 2019 BONUS UPDATE




Q4 2019 BONUS SUMMARY

Quarterly Summary

2019Q4

Directors of Sales

— 0 — — 0 — — o —
Goal Actual Credit Memo  Adjustment | # of FTllglbIe % of IIEI|g|bIe # of FTllglbIe % of IIEI|g|bIe # of Elllglble % of IIEI|g|bIe Average Total Bonus
Totals Totals Totals Totals % to Goal | Emp oyees Emp oyees Employees Employees Employees Employees Payout Paid
(Bookings) (Bookings) (RPI) (RPI) (Total) (Total)
CcY $86,367,037 $70,285,904  $570,105 $0 82.0% 22 38.6% 26 45.6% 36 63.2% $4,549 $163,760
LY $75,937,341 $67,191,015  $942,861 $0 89.7% 12 22.6% 22 41.5% 23 43.4% $5,215 $119,943
% Chg. 13.7% 4.6% -39.5% 0.0% -8.6% 83.3% 70.5% 18.2% 9.9% 56.5% 45.5% -12.8% 36.5%
Sales Managers RASH RPI (YTD)
— 0 — — 0 —
Goal Actual Credit Memo Adjustment o | #EOf FTI|g|bIe /EOf IIEI|g|bIe #:EOf FTI|g|bIe /I;Of IIEI|g|bIe Avg. Current  Cumulative Bonus Paid Variance To | Variance to
Totals Totals Totals Totals pligiees mployees mployees mployees mployees Bonus Deferred B+  (excl B+) Goal Last Year
(QTD) (QTD) (BONUS+) (BONUS+)
CcY $57,376,198 $45,500,139  $491,069 -$15,486 80.1% 46 39.7% 4 3.4% $4,057 $29,750 $186,632 -2.6% 0.3%
LY $58,163,849 $52,634,338  $763,220 -$135,993 91.6% 64 48.1% 11 8.3% $4,098 $46,250 $262,248 LY -3.4% -0.2%
% Chg. -1.4% -13.6% -35.7% -88.6% -12.5% -28.1% -17.6% -63.6% -58.3% -1.0% -35.7% -28.8% Chg. 0.8% 0.5%

*CY Deferred Bonus Includes Bonus Plus Deferrals. LY Does Not.

VP/DOS & Area Sales Managers
0,
# of Eligible I./O ‘0be Average Total Bonus
Employees g lale Payout Paid
Employees
CcY 7 87.5% $2,619 $18,336
LY 5 62.5% $2,693 $13,466
% Chg. 40.0% 40.0% 2.7% 36.2%

Booked Breakdown by Segment

Group IBT Catering Total
CYy $28,298,458 $29,660,733 $17,177,081 | $75,136,272
% to Goal 72.6% 90.9% 78.6% 80.4%
LY $32,249,487 $29,622,104 $17,269,692 | $79,141,283
% to Goal 81.8% 92.7% 89.1.% 87.2%
% Chg. -12.3% 0.1% -0.5% -5.1%

Consumed Breakdown by Segment

Group IBT Catering Total
CYy $29,321,170 $29,660,733 $15,369,512 | $74,351,415
LY $31,459,439 $29,622,104 $15,686,678 | $76,768,221
% Chg. -6.8% 0.1% -2.0% -3.1%
*SAME STORE




Q4 2019 BONUS QUALIFICATION STATISTICS

24% of people who made bonus achieved all 3 months. 87% achieved at least 2 months.

95% of people who achieved at least 2 months qualified for bonus.

11% of people who only achieved 1 month qualified for bonus.

Of the above 11%, no one qualified by achieving the last month only.

Additional Notes at 80% achievement:
- 50% of people who made bonus achieved > 80% all 3 months. 98% achieved > 80% at
least 2 months.

- 75% of people who achieved > 80% at least 2 months qualified for bonus.




2020 PLANNING

2020 DOS BONUS PLAN
Previous Plan
50%/50% RPI & Bookings

New Plan
50% Bookings
50% Positive PACE movement for 2020 & 2021

SALES GOALS

* Projected Completion — End of February
« Goals for February + 2%

« 2020 Goals will start March 1, 2020

Strategy
Factors we are considering when setting 2020 Goals

« Starting with Optimum Mix
« Historical Crossover

« Historical Bookings

* Growth Factor




SALES ORGANIZATION




PROMOTIONS, NEW HIRES, AND OPEN POSITIONS

Promotions
» Tonya Emmons — Ft. Worth Hilton/Ashton

New Hires
» Michelle Hooks - Key West
Dennis Nemchek - Sheraton Tarrytown
Natalie Laster — Dallas Marriott Suites
Greg Espinoza — Flagstaff
Lexi Hernandez — Pittsburgh Homewood Suites/Hampton Inn

YV V VYV V

Open Positions
» Phoenix Hampton Inn/Residence Inn
» Hilton Santa Cruz




SALES ORGANIZATION CHART

LaDonna Gerh

EVP
Sales & Marketing

SVP

Commercial Services

California Washington D.C. Florida lllinois

Bardessono | D.C. Melrose 1 Key West Pier Chicage

Yountville 1 D.C.Church 1 Key West Louisiana

Texas Orlando WQ New Orleans I
[pusin 1t ] e

Shawn Anderson - 14

DvP
Sales & Marketing

Loretta Macke - 10 Paula Zeller - 11

Kristi Pearce - 9
DVP
Sales & Marketing

Nickole Valdov - 10

DVP
Sales & Marketing

DvP DVP

DVP i Sales & Marketin
Sales & Marketing Sales & Marketing q

Monica Lopez - 3

Complex DOS

Kris Frazee - 4

Area DOS

Indiana Maryland

Columbus  (megd| [ Annapolis
Bloomington g Annapolis

Evansville Baltimore
' Baltimore

Alaska Kansas

California Virginia

Georgia

Atlanta ‘
Marietta @

Newark Wichita

Indiana .
Alexandria f@ )
Indianapolis  §{ %= Dulles E

Michigan
Colorado

Ann Arbor =)
[fmator D] Stoamboat [€2

Minnesota

Minneapolis )
Minnetonka ‘x)

Mew Jersey

MNewark

Flagstaff E Oakland

Phoenix

Phoenix @I
[ Coliornia |

Fremont

Santa Fe

Santa Fe

Jacksonville ﬁ

LA _ Jacksonville @l
m I Jacksonville %

I J“ Orlando ﬂ

Palm Springs éRj Austin West Palm E

Evansville

Parsippany

Parsippany @

] Pittsburgh
San Diego = Austin

Bucks

I?;q-g
E Pittsburgh =
Santa Cruz @ DFW A Kentucky Toshung New York Boston
Pitt. Meadow @ Boston @
Walnut Creek |3 Dallas Mkt N\ Louisville (g New York [E
k J e Long Island
o bl :
E Nebraska Tareyt Cal
Fort Worth Virginia Beach = arrytown
@ omaha A\ see @)
Fort Worth I Georgia Pennsylvania Tampa (a )}
North Carolina | S—
Houston @ Philadelphia
Houston E Durham M ornia

Sugarland e — Beverly Hills “

Costa Mesa @_

Memphis /“

Lawrenceville 3%
i




SALES LEADER OF THE YEAR




SALES LEADER
OF THE YEAR

SELECT SERVICE

Monica Lopez
Oakland Courtyard/ Newark Courtyqrd/Re5|dence Inn

Atlcnta Mldtown Indlgo L

Lori Parker
Vlrglnla Beach Hllton Gard

remington

Where passionate people

SALES LEADER
OF THE YEAR

FULL SERVICE

Bonnie Taylor
Tampc Westshore Hllton L

Martin McHehry

Durham Marriott

Mark Dickerson
PorS|ppcny Hllton./Humpton [nn

Matt Sciarrino
DFW Alrport Marrlott

Kristin Lepisto
La Posodc de Santa Fe a Trlbute Hotel

Zulma Diaz
St. Petersburg chfront Hllton )




PINNACLE




DECEMBER 2019 PINNACLE

SALES MANAGERS DIRECTOR OF SALES

Bookings

“evee e % of Goal fennd Employee Property Bookings RPI Ranking
Rebecca Inderhees ALR 165.7% 1 % of Goal vs Goal
Ashley Neubert LIH 152.8% 2 Akbar Solanki LBV 132.0% 1.5% 1
Shawna Valentine PWE 150.1% 3 Martin McHenry DUR 115.0% 4.6% 2
Daniel Nicoletti PHI 146.6% 4 Lori Parker VBH 109.8% 1.0% 3
Phyllis Black MEM 142.4% 5 Ammara Jafri DUL 106.1% 5.8% 4
Stacy Holder DMS 134.9% 6 Joy Wemmer BHG/BSS 103.1% 7.2% 5
Laura Daywalt HEI/REI 134.8% 7
Holly Maldonado IT™ 131.8% 8
Angad Dumra BBH 131.1% 9
Gene Schroeder STP 123.2% 10 DIRECTOR OF CARERING
Glenda Wilson INC 123.0% 11 Bookings _
Jason Mattern ANS 122.9% 12 EmEleEe Uy % of Goal REmIng
Annie Rathore FRM 121.7% 13 Kerry Kasper OMM 133.2% 1
Angela Gonzalez PBF 119.3% 14 ' ' ' '
Cindy Viana BBH 118.2% 15
Josue Reyes TWH 116.0% 16
Trey Caruso JCK 115.4% 17
v - CATERING SALES MANAGERS

Rachel Barreto FRM 115.3% 18
Jeanna Conner-Bates INC 115.1% 19 Bookings ,

- Employee Property 0 Ranking
Nicho Ashley YBA/YVI 114.9% 20 % of Goal
Ashley Gehringer DUR 114.8% 21 Anna Borrego SCH 182.1% 1
B Celllontily =11 LAl 2z Deborah Williams TWH 170.9% 2
Daniel Koziol OMM 110.5% 23 _

X Joy Garcia FWW 140.5% 3
Michelle Cho BVH 109.6% 24
David Bremer PSR 106.1% 25 Alexa Hayward NBH 130.3% 4




2020 PINNACLE CRITERIA

2020 PINNACLE CRITERIA

POSITIONS PLAN YEAR PINNACLE

Director of Sales 1. Top 5 DOS qualify
Di f Marketi : [ [ 9 [
irector of Marketing 10/1/2019 to 9/30/2020 2. Must achieve m|n 100% of team booking goal
Multi-Property DOS 3. Must have positive RPI YOY for TTM
perty 4. Must be employed by October 1, 2019
1. Top 25 ADOS & Sales Managers qualify for trip

Assistant DOS 10/1/2019 to 9/30/2020 | 2. Must achieve min 100% of individual booking goal
3. Must be employed by October 1, 2019

Sales Manager 1. Top 25 ADOS & Sales Managers qualify for trip
10/1/2019 to 9/30/2020 |2. Must achieve min 100% of individual booking goal
3. Must be employed by October 1, 2019

Multi-Property Sales Manager

1. Top 25 ADOS & Sales Managers qualify for trip
Area Sales Manager 10/1/2019 to 9/30/2020 | 2. Must achieve min 100% of individual booking goal
3. Must be employed by October 1, 2019

Director of Catering 1. Top DOC & Top 4 Catering Sales Managers qualify
10/1/2019 to 9/30/2020 | 2. Top achieving booking performance (% to goal)
3. Must be employed by October 1, 2019

Catering Sales Managers




JOE WATSON

Regional Director of Business Travel
Sales Council — Training & Referral Sub-Group




Rel

Thank You remington
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